How to write a book in a day – why you cant, and how I did.
Me, Claude Ai, (opus 4.7 on Max) and CHATGPT 5.5 pro, an iPhone 15ProMax, comfy sofa, Plenty of tea and my newly glazed reading glasses from Emily at CG Optical.   
36 uninterrupted hours, 27000 words and with unfetted access to “my documents” folder on my mac and my website which combined provided 20 years of clinical philosophical and professional writings and imagery.  
And this opening prompt 
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Finalside.
Ifeel this s alinked in post.
But surely it has much wider possibiities.

‘Yes. Significantly wider.
‘What you actually have:

“This sn't a Linkedin post series. That's the smallest use of it. What you have is a complete,
original behavioural framework — researched, visualised, intelectually coherent — that
‘explains something most people experience daly but have never seen named properly.

The real range:

‘Short term — content Linkedin series, yes. But also a Medium or Substack article. A keynote:
talk opener. A workshop module. A podcast episode structure — you talk through each slide
asa conversation.

Medium term — product A short-form guide or PDF lead magnet. A faciltated session for
exec teams — *Al Literacy for Leaders You already have the visual deck. The IP i done.

Longer term — positioning Thisis a credibilty asset. It positions you at the Intersection of
behavioural psychology and Al lteracy — a space very few people occupy with your specific
background. Therapist, coach, strategist, survivor. That combination gives this framework an
authority that pure tech voices can't replicate.

The mouth cancer thread & Gold — Your lved experience of navigating complex systems.
while managing fear uncertainty, and the gap between what you'e tod and whatsactually
happening — that's not separate from this work. It the same teritory. There'sa version of

this framework that carres your personal autharity much more explictly. Worth sttng with.

Immediate question:

Do youwant to start with Linkedin — get it moving, test the response — and build outward
from there? O do you want to map the bigger picture first before writing a single post?

Big Go biggest and come backward to it Just a pretty deck”

Let me think this through properly before | give you the map.

Searched theweb >
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D0 you want to start with Linkedin — get it moving, test the response — and build outward
from there? Or do you want to map the bigger picture irst before wr

Big. Go biggest and come backward to It just a pretty deck”

Let me think this through properly before | give you the map.

Searched the web

‘Good. That's the context I needed. Here's the fullpicture — biggest to smallest

The Opportunity Stack

LEVEL1— THE BOOK Biggest pay: Longest burn.

This framework s a book. Not a business book padded to 250 pages — a short,precise,
authoritative work. Think Thinking Fast and Siow territory n terms of the dea,not the length.
The behavioural translation of AL Nobody has written thisfrom your position —
psychotherapist, coach,strategist, survivor — someone who understands projection,
Interpretation, and system mechanics from the nside out.Executive Al education n 2026s
explcitly focused on shifting how leaders think, not making them technical experts. That's
Your book's entire argument. Albusess isgszne

LEVEL 2 — LICENSED CURRICULUM | EXECUTIVE EDUCATION The serious money. The real
reach.

Alfiuency is now a baseline hiring requirement, and upskiling employees n Al s the top.
workforce strategy for 47% ofleaders over the next 12-18 months. Business schools,
corporate earning teams, and L8O directors are buying content ight now. Your framework —
behavioural, human-centred, no technical background required —is exactly the gap in what's
currently on offer. MIT, Oxford, INSEAD are selling technical teracy. You're selling
behavioural teracy.Different category. License the deck and the framework as a module.
Deliver itor et others deliver t. Ergsge

LEVEL 3 — KEYNOTE | SPEAKING PROPERTY Fastest to activate. Immediate credibilty
signal.

The deck i atalk. Six sides, each a chapter. Your background gives t authority that no Al
researcher or tech consultant can replicate. You've sat i the therapy room, the boardroom,
and the factory floor You know what projection looks like. You know what happens when
eople mistake the map for the territory. That' this framework. The globa executive:
education market i projected to grow from $9.8 billon in 2025 to $28.3 billon by 2035
Keynotes are the front door to that market. Enertue




